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Reinvented audit process

Prioritizing ZIP Code data

Six-month statements

Streamlined categories

Why make changes? 
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Audits will be less 
time consuming

AAM rules are 
more intuitive

Auditors 
requesting fewer 

documents

Publishers have 
more flexibility 

creating 
promotions.
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State of Digital AdvertisingState of Digital Advertising
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State of Digital AdvertisingState of Digital Advertising

$191 Billion 
Domestic 

spend

Q4 2020 
growth – 29%

Programmatic 
grew by 25%
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State of 
Digital 
Advertising

•$95MM a day ($35 
billion) lost to digital 
ad fraud

•Higher than what is 
lost to credit card 
fraud

•Fraudsters continue to 
follow the money 
(CTV)
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Why is ad fraud still a problem?

Fake sites with fake users attract paid advertising.

In May 2020, a CNBC reporter ran an experiment:

Even with current solutions, 
these sites still operate. 
Marketers waste their digital ad 
spend. Quality publishers
lose out on revenue.

Create site and copy content 

Run ads

Plug into SSPs

Purchase traffic

1

3

2

4

https://www.cnbc.com/2020/05/17/broken-internet-ad-system-makes-it-easy-to-earn-money-with-plagiarism.html
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How it worked

• Bad actors spoofed legitimate websites

• Created bot network to inflate page views

• Opened accounts with resellers as approved resellers

Fix

• Ask that publishers be vigilant of their Ads.txt lists

• Require through contract that you only buy via direct 

relationship or max ‘one-hop’ relationship
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Aleksandr Zhukov
• “King of fraud”
• Mastermind behind Methbot

• Created millions of fake 
impressions at sites like 
NYT and WSJ

• He made $7MM
• Found guilty of fraud
• Remains only person in 

history convicted of digital ad 
fraud
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“The marketing industry has made significant progress in bringing 

transparency and accountability to digital media buying, but the war on 

ad fraud continues. We need a set of comprehensive solutions, and the 

AAM Digital Publisher Audit is a major step toward providing 

assurances at the publisher level.”

- BOB LIODICE, CEO, ASSOCIATION OF NATIONAL ADVERTISERS
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Differentiate
quality publishers
with a third-party
audit.

New Assurance Solution

Publisher audits separate the universe
of quality sites that invest in high-quality 
advertising environments from others,
redirecting billions back to quality publishers.

*ANA: Report From ANA and White Ops Shows War On Ad Fraud Is Succeeding.
**Juniper Research: Advertising fraud losses to reach $42 billion in 2019, driven by evolving tactics by fraudsters.

Questionable
Websites

AAM Audited
Websites

Fraudulent

Legitimate
(But Sourcing Traffic)

Legitimate
(With Good Practices)

Invalid Traffic Valid Traffic

$6B*– 42B**
redirected from fraudulent

to quality sites
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Publishers That Helped Develop AAM Digital Publisher Audit
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AAM-Audited Digital Publishers Now Included in the IAB Tech Lab 
Compliance Registry

• AAM is the first industry organization to join 
the Compliance Registry

• More than 100 AAM-audited sites are included 
in the registry

• The Compliance Registry is a single source of 
actionable industry information
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Introducing AAM’s Digital Assurance
Acceleration Program

• Remove barrier to entry for publishers and make more actionable for marketers

• AAM is providing Digital Publisher Audits at no charge to publisher clients 
through 2021

• Advertisers can encourage publisher participation

• Audited publisher information available at auditedmedia.com

“It’s important for us to present audited digital data to 
advertisers to reassure them that they're investing their 
money well when they utilize our digital platforms.”

– Ian Haisley, vp of marketing,
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Publishers can stand out as quality media.
Increase revenue through increased assurance.

Internal Check

Audits serve as a layer of 
internal trust and 
assurance 

Quality Proof

Be prepared when a buyer 
asks what safeguards you have 
in place

Increase Revenue

AAM-audited domains stand 
out in direct and 
programmatic buys

“Fraud and safety are top of mind right now. The AAM Digital 
Publisher Audit can put you ahead. You may even land more 
campaigns with it."

– Lisa Pezzuto, senior project manager,
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Thank You


